(n) mediatel ¢

Media Landscape

An overview of the UK advertising marketplace illustrating the shifting media landscape through trends in
media usage, consumer behaviour, revenue and forecasts.

. Overall reach figures for each medium o Device ownership trends
. Trends in UK media consumption . Consumer behaviour trends
. Adspend and revenue figures by medium . Aggregated media spend forecasts

A few examples

PC, laptop, tablet ownership Share of ad spend by medium Weekly reach by medium
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To subscribe /" MediaTel is an incredibly useful resource for
To arrange a demo and trial access our Advertising, Marketing Communications
Contact: sales@mediatel.co.uk and Public Relations degrees, both at under-
Help & support graduate and postgraduate level.

Our friendly, expert team is on hand 9am to 5.30pm
Monday to Friday to answer your queries.
Contact: help@mediatel.co.uk

It is invaluable as a starting point for students
seeking information and makes life easier for

all of us.
Free, unlimited training and updates are included in
subscription packages.

Contact: clientservices@mediatel.co.uk

Framework Leader
Corporate Marketing Communications Programmes
Bournemouth University

Call us: 020 7420 3252

Sources: AA, ABC, Agency Estimates, BARB, CAA, Carat, comScore, EDI, eMarketer, GroupM, IPA, Nielsen NetView,
NRS, Ofcom, ONS, RAJAR, TGl Mobilens and TGl Trackback, Warc and ZenithOptimedia



